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I Introduction (Kenji Tanikawa)

In December 2014, the city of Hamamatsu joined the UNESCO Creative Cities Network in the field of music. | would like to begin by sharing with you the mission of the
Network. UNESCO Creative Cities are cities that “have identified creativity as a strategic factor for sustainable urban development --- placing creativity and cultural
industries at the heart of their development plans at the local level and cooperating actively at the international level.” Bearing this concept in mind, Program 3 will feature
a discussion on “city planning centering on the creativity of sound and the musical industry.”

Technolosgy is evolving in various forms, and with each succeeding generation, the enjoyment of music becomes more and more diverse. For these and other reasons, the
environment surrounding music and the musical industry is undergoing great changes. Amidst these developments, | would like for us to take a probing look at the
strengths, creativity and potential of Hamamatsu and the expectations for Sound Design City Hamamatsu.

In the first half of the session, Mr. Yuri Suzuki will talk about efforts focused on sound creativity, Mr. Masato Takemura will discuss the new manufacturing trends that are
appearing in Hamamatsu, and Mr. Megumi Wakabayashi will talk about global trends under the theme of sound. The latter half of the session will feature an exchange of
views regarding Sound Design City Hamamatsu with people who are active in the musical instrument industry in Hamamatsu.
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I Yuri Suzuki

| 'am a sound designer and artist based in London. | teach at RCA, where Prof. Neville is the dean of the School of Communications, and which is also my alma mater. |
also | develop workshops for children, as well as being engaged in a variety of other activities, all of them involving music and sound. Today | would like to talk to you
about the importance of sound design, and to show you a number of examples that illustrate this point.

Even some companies that are world-famous for their sophisticated product design have not changed their essential sound design for many years. Yet even beautiful
music can become unpleasant if it is simply repeated over and over again. In public spaces, sounds that are designed to alert people to something or other often become
part of the noise of the city. Conversely, there are cases in which sound is designed to make it pleasant for people to go about their day-to-day activities. If people only
hear noise, they will simply perceive it as noise. But if you add timing and tonal scale to that noise, people will perceive it as music. In other words, we can design sounds
S0 they are either something positive or something negative.

Sounds also affect people’ s psychology. It was once said that a certain musical composition with a dark tone could induce someone to commit suicide. That gave me the
idea to study how sounds could be embedded in and adapted to people” s lives to make it pleasant for them to go about their daily activities. | studied temporal axes and
locations and so on and expressed my findings in the form of works of art. Even unpleasant noise in the city can be changed into musical elements.

In the area of education, | have been involved in developing numerous workshops for children. | used to play the trombone, but | suffer from dyslexia and was unable to
read music. Based on that experience, | started a project to develop sheet music that could be read even by people with dyslexia. Later | expanded this project and
developed installations and workshops that can change the length and melody of a composition into colors and sounds. If you can actually feel and experience the
sound, it remains firmly embedded in your memory. | incorporate elements such as sharing, cognition, creativity, the “barrier-free” concept, and perception into my works.
Sound design has vet to be established as a field. RCA has developed a sound design course, but | feel that sound design is something that really has yet to be defined.
At this point, it is essential not to simply continue a discussion but to move forward with action. Hamamatsu' s flourishing musical industry is one of the city’ s greatest
strengths. | think the effort to make Hamamatsu a “sound design city” is an extremely valuable activity that will result in further progress for the city.
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I Masato Takemura

| manage the FabLab in Hamamatsu, which works to publicize individual product creation activities in Hamamatsu to the rest of the world. | would like to talk about our activities and the
contribution that these activities can make to Hamamatsu' s efforts.

FablLab Hamamatsu is a product creation space in an old farmhouse on the outskirts of the city that we renovated ourselves. There are more than 1,000 FablLabs in various parts of the
world, and FabLab Hamamatsu is one of 17 FablLabs that are located in Japan. FablLabs share technology and conduct open source exchanges and other projects with different
Fablabs, expanding their activities both in Japan and overseas. They engasge in various types of activities, but the common thread is a commitment to the democratization of technology.
In the past few years, there has been a sudden acceleration of various new movements such as miniaturizing and modifying expensive industrial machinery so it can be obtained
inexpensively even by ordinary individuals, and releasing technologies as open source data on the Internet that can be downloaded and used for production. This is giving rise to social
activities in which people create the things around them that can help them resolve problems for themselves.

At FabLab Hamamatsu. we are visited by farmers in the neighborhood, and we started an “Open Source Aigamo Robot Project” as a spontaneous rice farming project. This resulted in the
development of a robot to substitute for ducks, for use in the rice-duck farming method.

The Lab has some twenty members that engage in their own manufacturing activities. Many of them manufacture musical instruments, and some of them have opened their own
businesses as individuals and are selling their products. Recently the Lab has begun to expand the scope of its activities. For example, it recently added biolab capabilities and is
conducting research in cooperation with universities.

If you engase in these sorts of activities, people often scoff at you, saying things like, “Oh, this is just a hobby for you.” But | think it would be really interesting to have a culture in which
individual hobbies and interests were valued. When people talk about academia, industry, education and so on, they compartmentalize them into separate fields. But something is created
from the spaces in which these fields overlap. and the trigger for that creation is individual hobbies, interests and pastimes and a “do-it-yourself” spirit.

If you bring together a homogenous group of specialists and pursue development, the way a company does, the average value of project achievement will improve. Conversely, if a
non-conforming member is introduced, the average value will decrease, but at times this leads to dramatic evolution and innovation. In Hamamatsu. we want to create an environment that
prizes individual interests and ideas—one that does not discourage debate and is accepting of new things.
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I Kei Wakabayashi

| work as the editor-in-chief at the Japanese version of WIRED magazine. We focus primarily on topics related to technical innovation, but we also weave in the areas of culture and
creativity, and we’ re always looking for points where technology intersects business and various other fields. This is because we feel that it s a mistake to treat innovation as something
separate; unless it takes root in the society as a kind of culture, it won" t remain as something lastins.

To cite one example relating to sound, there is an electronic music festival in Barcelona called Sonar. This is a mixed-type festival that features not just concerts but symposiums in
innovation and how to create new types of music, sample fairs and so on. When you listen to the discussions at the symposium, it makes you want to actually handle the musical
instruments. And once you handle them, you want to hear more discussion about them. The festival creates an environment in which you go back and forth between learning and
experiencing. Using this as an example. this year we held an event called Sound & City that combined installation exhibits, live performances, panel discussions and other events. The
result was a rewarding experience that enabled people to discover new connections among sound, architecture and community design. The way things are now, the media industry just
communicates information and the musical industry just holds music concerts, and there’ s no sign of progress. This is an age in which these separate areas need to collaborate and be
fused together to provide people with new value.

For Hamamatsu, the key to becoming a sound design city is how to make use of the resources collected by the musical instrument industry to progress toward the future. Another issue is
how to achieve a multidisciplinary intersection of business, culture and various other fields and create a space where various people and values can intersect with “sound” as a
watchword. In such a space, not only music but different fields and levels, such as sound design in the environment, will confront and learn from one another. And we also need to
consider the mission of Sound Design City Hamamatsu as a basic guiding principle. We will need to study various approaches to answer what kind of city we want to be. | hope today” s
symposium will serve as an opportunity to help you refine your thinking, and | hope we can continue the discussion.
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I Manabu Kawada

Every day | engage in activities that are designed to encourage more and more people to see musical instruments not as something you “use” but something you “play.” meaning enjoy. In
the case of something you “use,” the objective is determined in advance, and the more convenient and less trouble it is, the better. The concept behind something you “play” is that, once
you" re able to do it, you want to do even more, so it arouses your interest and your can-do spirit. Listening to the various discussions of sound design today. | felt that, while music was
originally based on the idea of “enjoying sound,” in many cases sound design is based on what is convenient, and | think from now on we should be able to make more use of the idea of
“play” in sound design. At the World Creative City Forum that was held here in December of last year, the session that had the most positive reaction was the one entitled “In Pursuit of
New Musical Creativity.” In response, we had a discussion about the definition of sound design at the Executive Committee meeting. Rather than establishing a clear definition, we
decided to go beyond the conventional genres of sound and music and. while including them, search for possibilities in a broader domain. The discussions and case study presentations
today have taught me that sound design is a diverse and intriguing area, and that it has the potential to become a new domain with crossover among various fields. | think today" s
symposium is perfectly timed to serve as the kickoff event for that to happen. In Hamamatsu, there is a phrase in Japanese, “yaramaika” spirit, that roughly translates to “let" s just give it
atry.” We see a thing that that we don’ t really understand as being interesting, so we try grappling with it and see what happens. In English, you might call it “creative confidence.” You
maintain your major direction, but at the same time you' re always experimenting, communicating, getting a reaction and moving forward. | think we should maintain this “yaramaika" spirit
as we work toward the achievement of Sound Design City Hamamatsu.
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| Shoe Eitaki

My job involves product planning for musical instruments, so all of the things that you have talked about today were of deep interest to me. Comparing what has been discussed to
efforts in an actual workplace, | am in deep agreement with some things and would like to try many of them at my workplace. So I' m sure today" s program will remain a deeply memorable
experience for me. Hamamatsu is a very special city where many companies that manufacture musical instruments have gathered, and I" m sure many of the city’ s residents would be
deeply interested in today” s discussion. Making a musical instrument is an opportunity creation—the creation of pleasurable or deeply moving experiences—rather than material creation.
For example, in the case of an electrical appliance, as long as it fulfills its objective or purpose, people don” t need to do anything in particular. But it is through the process of being
played that a musical instrument creates value. The enjoyment that is created in the future and the added value that is derived from it are the things that are provided. In order to
successfully create a musical instrument that has the power to even change someone’ s life, you need to have a gathering of the kind of people who would find today" s symposium
interesting. Based on such people, companies and culture, Hamamatsu can delve even more deeply into music and sound. and it has the potential to evolve further into a Sound Design
City. Hamamatsu' s goal of becoming a sound city is not some sudden whim. This is a city in which musical instrument manufacturers and people that have their antennas finely attuned
to music have gathered. It is because of this foundation that this objective has been established. Thanks to today" s symposium, | learned about forward-looking activities in various
cities both here in Japan and abroad—whether London, Hanover, or Yamaguchi—and I ve been inspired so much. | feel that | definitely want to visit those places. | look forward to this
discussion developing into efforts to use the experience, knowledge and ideas of people in Hamamatsu, who have finely-tuned artistic sensibilities, in things like urban design that
incorporates sound in various ways, in order to make Hamamatsu a place that people definitely want to visit.
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I Koichi Mizumoto

| think the Sound Design City should be approached not by finalizing the definition right from the beginning but by first presenting the phrase and then gradually adjusting the focus in
stages. Through the presentations of case studies today. | learned that sound can stimulate the brain and play a role in enhancing health, and that sad music may have an adverse effect
on people’” s behavior. A sound does not remain after it is produced, but | feel that sound has wide-ranging possibilities for use. At Roland, our mainstream audio products have thus far
provided sound in a register of less than 20 kHz, but recently we have also released high-resolution products that emit sound at 20 Hz or above. It is my hope that the widespread use of
these kinds of musical instruments may have the secondary effect of promoting user health and the creation of “active” music.

Tools for product creation have evolved so that it is now possible to create products in various ways based on the idea of the individual, and this evolution is having an effect on
companies as well. Those of us in development settings are actually using 3D printers to create the keys for keyboards and so on. Looking not just at a picture but at an actual
three-dimensional object makes it easy to understand and evaluate that object. The manufacturing activities of individuals are changing company manufacturing settings, and this is also
changing the role of tools. During the presentations today. | heard a lot of technical terms such as serial interface, MIDI and Arduino. It is becoming possible to change manufacturing
settings because these chansges are backed by technology.

The issues in the immediate 10m radius around people will be resolved by product manufacturing by individuals. | think that approach can be applied to the resolution of issues involving
music and sound as well. As such individuals increase and many circles overlap and extend to 100m and 1,000m, it will become part of a cultural trend and mature into a Sound Design
City.
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I Conclusion (Kenji Tanikawa)

Through today" s presentation on City Planning Centering on the Creativity of Sound and the Musical Industry, we have been able to share some of the pioneering examples and views of
people who are active on the front lines in various fields. The accumulation of some of the world" s most unique musical instrument companies, a musical culture that is rooted deeply in
the community, and a population that supports these attributes, are resources that are unigue to Hamamatsu and will provide the foundation for Sound Design City Hamamatsu.

Last year we held an event entitled UD + Music that combined music, one of the resources of Hamamatsu, with the field of universal design. This event made me feel that the true identity
of Hamamatsu is "Hamamatsu, the city that is particular about music,” in which the domains of sound, culture, industry and education overlap with one another and the city develops as
a place that loves sound.

TS S
——

Moreover, this effort will be multiplied by the “yaramaika” spirit of Hamamatsu that encourages it to progress in new directions. This will lead to sustainable development and will make
the city shine even brighter. | think this is the right approach for Hamamatsu as a UNESCO Creative City: the creativity of a culture of sound, linked with industrial development and urban
design, with various fields integrated under a single strategy to engage in total design that views Hamamatsu as a single musical instrument. | believe that it is this type of urban design
that will lead to the development of Sound Design City Hamamatsu.
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Organization
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UNESCO City of Music Hamamatsu Executive Committee

I 321688
IRATEEHNRVED—OBFEDBEADINARICH, BRSORIEHHEDIIR - EitE gD Il ZSBEXDERDE BROTEAMNULDR
B MERORELICBEEE S EAMDERLEREEHLICBIEH T - /i ES| I T2FELHET 5 E2BMELTOERT,

I Founding Mission

In line with Hamamatsu's participation in the UNESCO Creative Cities Network in the field of music, our mission is to be a driving
force for building a creative city in which musical culture thrives, through initiatives that include bringing together instrument
manufacturers, holding international musical events,and supporting citizens' musical endeavors, while promoting exchange and
collaboration with other creative cities both in Japan and around the world.
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